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SATHROOM: Snaidero USA Living % KITCHEN: Argento Vivo
FURNITURE: Delaunay Collection
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BATHROOM
Snaidero USA Living

| NAIDERO USA has been serving
up innovative kitchen designs for
L_/ more than 60 years. From the
company’s futuristic showrooms to its
museum-worthy collaborations with
such design luminaries as Paolo Pin-
infarina and Virgilio Forchiassin, it has
established itself as the trendsetter of
its trade. Now Snaidero is taking its
cutting-edge—and comprehensive—
creations to a new room altogether:
the bathroom.

The Snaidero USA Living collec-
tion, which debuted in October at the
company’s newly expanded Manhat-
tan showroom, includes seven dis-
tinct bathroom designs intended to

challenge the way we view the home’s
most private space. “The bathroom is
no longer a room that must be kept
behind doors,” says Anna Paola
Snaidero, vice president and director
of public relations and advertising.
“Just as the kitchen has become the
heart of the home, the bathroom has
turned into a sort of private spa where
the individual can go to pamper him-
self and escape the stress of the day.”
Elements traditionally reserved for
formal rooms—chandeliers in crystal
and in Murano glass, capitonné wall
coverings, silver leaf~framed mirrors—
are at home in Living’s Luxury line,
which comprises the Majestic and
Four Seasons models (starting at
$54,900 and $26,300, respectively). In
Majestic and Four Seasons, the vanity

The Living collection, Snaidero USA’s first foray into bathroom design, includes (from top) the Four Seasons, Symi, and Majestic models.
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